
Leverage Marketing’s Branding Process

Our creative approach to branding and messaging and our detailed internal process allow Leverage to develop 
relevant brands and marketing messaging that won’t be ignored. We’ll guide you through the process, and 
you’ll walk away with everything you need to position your business for success. 

Before any creative work can begin, we dedicate time to understanding your audience, vision, and 
values. This is how customers will identify and recognize your products and services. The strongest 
brands have a long-term strategy and clearly defined goals and utilize consistent messaging and 
designs across all platforms. 

Research & Client Discovery 1

A brand naming strategy is crucial in creating brand recall, improving market exposure, and earning 
the trust of your target audience. For a name to be useful, it must resonate with your audience, be 
memorable, and be appropriate for the market you plan on selling to. Our team will work collaboratively 
with your business, ask a lot of questions, and present the best name options. The focus during this 
process is not so much on brand positioning and messaging but more on the nuts and bolts of finding 
a good, workable business name.

Naming Strategy 2

A brand’s position is the essence of your brand through voice and visual direction. We’ll meet 
with you to take a deep dive into your company’s history, values, product or service offerings, 
competition, and more. We’ll develop a brand story and positioning statement to help define your 
brand’s attributes and set a visual direction. Positioning + brand story + brand attributes + visual 
direction = Your  Brand’s FOUNDATION.

Brand Positioning 3



The most successful brands tell their story well, and they tell it consistently. At Leverage Marketing, our goal is 
always the same: to consistently reflect a company’s identity and resonate with its target audience. We utilize 
strategy and research to drive our creative process and help you develop guidelines that will give your team 
the consistency it needs to give your brand clout in a crowded marketplace. 

Need help telling your brand’s story? Connect with our team! We look forward to the opportunity to learn more 
about your brand and company vision and are excited for the chance to turn your business idea into a reality! 

Your logo defines your professional identity, distinctive services, commitment to quality, and, most 
importantly, your promise to customers. It’s an opportunity to capture the essence of your business in 
a way that resonates with your target audience and sets you apart from the competition. Getting the 
logo right is not an option; it’s a requirement. Our ADDY award-winning design team will develop logo 
options that align with the approved positioning, attributes, and visual direction. In addition, our team 
will identify brand colors and fonts and develop supporting brand icons. In all aspects of logo design, 
we ensure your logo can be shared and reproduced on various advertising materials, including your 
website, letterhead, and promotional products. We also create multiple versions of your logo - stacked, 
horizontal, and just the icon alone.

Logo Development & Design 4

A brand style guide is a rulebook that explains how an organization presents itself to the world through 
its logo, font, and color selections. It’s a reference tool that helps maintain consistency in what a brand 
looks, feels, and sounds like. Using a brand style guide ensures that your brand looks and feels the 
same, even when different people work on your marketing and design projects. Your company’s Brand 
Style Guide will be developed upon project completion.

Brand Style Guide 5

We also work with your team to develop key messaging. Brands build credibility by telling their story 
succinctly and presenting customers with clear and consistent messaging. Consumers want to support 
companies that share their values. Our team will create a messaging guideline that utilizes language 
matching your values and brand personality to give a clear template to follow when creating content 
for email campaigns, social media, and more.  

Key Messaging 6

The implementation stage reveals your new brand identity to the world. It starts with carefully planning 
the roll-out, i.e., how and when certain aspects of your brand will launch on various channels. 
Implementation can take many forms, from new business cards to a website, a series of product videos, 
or a PR announcement strategy. This phase can happen quickly, but it can also last several months, 
depending on your business’ circumstances.

Implemation 7
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